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Course description 

 
Pharmacy Administration (Pharmaceutical 

marketing/PharmacoEconomics):  

3 credit hours = 3 hour theoretical lectures weekly 

Elective postgraduate course for all MSc programs in Faculty 

of Pharmacy  

This course is designed in order to introduce the applications 

of PharmacoEconomics’ (PE) principles & cost-effectiveness 

methodologies into clinical aspects of health technology 

programs and the applications of marketing strategies into 

medicines. This will include Budget Impact Analysis, best 

recourse allocation aspects and health economics modeling 

simulations as well as how to link marketing pharmaceutical 

services with patient/physician behavior as a consumer. 
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